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• Telescope  – far  away

• Microscope,  nanoscope–
get  the  small  details

Telescope



Microscope



Time  for  a  
Macroscope







Web  Intelligence
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10Or  can you?
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2005

2013



700k+  Real-time  Sources

11+  Billion  Time-tagged  Facts

“Kuo expects that Apple will introduce 
an iPhone 5S around June or July of 
this year”

“...opposition organizers 
plan to meet on Thursday
to protest...”

Drought and malnutrition hinder next 
spring’s expansion plans in Kabul...

A  few  
minutes  
from  
publishing  
to  analysis

How?  
Inside  the  Web  Intelligence  Machine



Default  Exponential Data  Volume Chart

13(current growth rate  0.5B  facts/month)



Why build tools for  analysts?

• Clever people

• Way  toomuch to  read

• Cannotmaster  all  
languages

• Need to  shift focus  
from  search to  
analysis
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Some  questions  you  cannot  (easily)  
ask  a  search  engine

• Which  heads  of  state  travel  to  Russia  in  2015?

• What  protests  are  planned  in  Europe  
the  next  7  days?

• What  companies  are  expanding  in  India  /  Africa?
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Quick  live  demo!
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Quantitative and  Predictive
Analytics
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A  year  of  protests
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Global  Protests  – 12  months
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Brazilian  
Spring

Rape  
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Factory  
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Jan  25  
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Libya  9/11 Gaza  
operation



Protests  in  Libya  -- 2012



Protests  in  Libya
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Predicting  Egyptian  Protests



Understanding
ISIS  on
Twitter



Ramping  up  - ISIS  in  media  in  2014
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Language &  Geography Shift
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The  Refugee Crisis
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A  Big  Media  Story
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Economic Event  Indicators
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7  day moving average,  sum of 3  indicators
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Credential  Leaks

Exploring  the  darker  sides  of  the  web
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Leaked Credentials
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Analyzing an  individual company

46



47



Conclusions
• Web  Intelligence supports  several modes  of analysis

• ”Golden  Nuggets”
• Quantitative
• Predictive
• Media  analytics

• Real  time and  interactive
• Application areas  include

• (Competitive)  Intelligence
• Trend  analysis
• Threat intelligence:  social  unrest /  cyber  /  personal  /  …
• Fraud and  credential leaks,  IP  theft

• Boost performance of human  analysts
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Conclusion
YouCAN  use media  to  understand  the  world,  
BUT  you need appropriatemethods and  tools
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The  best  way to predict the  future is  
to invent it!     (Alan  Kay,  1971)

Dynabook,  
1968

truve@recordedfuture.com


